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I have worked for my whole life in organisations 
dedicated to creating Australian content – across music, 
film, television, media and books – and to finding (and 
developing) audiences. While deeply rewarding, these 
are all very tough businesses. People who create 
stories, expose themselves in a way that few others do. 
To work, these businesses require extraordinary sales 
and promotional skills to attract audiences. This is 
particularly the case as Australia is a small market and 
digital technologies now mean people have a staggering 
array of choices.

The task of sustaining Australian storytelling was made 
infinitely more difficult by a series of missteps in the earlier 
part of this century: media companies gave their content 
away for free; a whole generation of people assumed 
you could steal content without any adverse effect on 
its production; some of the now most powerful digital 
companies in the world built their businesses on the 
content produced by others; and Australian policy makers 
were very slow to understand the implications of all of this.

I am pleased to report that in recent times we have seen 
some positive changes on each of these fronts. Some 
media companies have been figuring out digital models 
that sustain journalism. Product innovation, education 
and legal actions have meant a huge increase in the 
consumption of legally available content. And the world 
is increasingly wise to the idea that big digital platforms 
are not altruistic start-ups but powerful global companies 
whose rise has come at a cost to content producers.

One of the central elements to sustaining Australian 
storytelling is an effective copyright regime. It sets 
the framework that rewards and respects creators. 
It ensures creators have an incentive to keep creating 
and it encourages innovation. At our core, the Copyright 
Agency is dedicated to protecting this important principle.

Our members are at the forefront of creativity, Australian 
storytelling and the experience of digital transformation. 
Publishers, writers and artists know exactly how difficult, 
how rewarding and how vital it is to tell these stories and 
to find readers, viewers, listeners and audiences.  
To connect. To entertain. To inform. To challenge. To make 
a difference. They do it every day. 

It is an honour to Chair an organisation that is dedicated 
to supporting such talent.
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I am pleased to report that we have had a satisfactory 
year in supporting Australia’s publishers, writers and 
visual artists in their work. We have distributed close 
to $120 million for the use of our members' work, 
advocated for policy settings that will modernise the 
copyright regime, and initiated some necessary legal 
action to protect members' rights and payments. 
This legal action is fundamental to setting the future 
licensing framework for core agreements – including 
with universities, who sadly, refuse to pay a fair rate for 
the use of copyright material.

Additionally, we have made submissions to the ACCC’s 
Digital Platforms Inquiry which is seeking to ensure a 
revenue flow from technology companies, who use 
media content, to media businesses that support original 
journalism that’s clearly in the public interest. That digital 
platforms should pay for the use of news media content 
is consistent with the approach that the European Union 
adopted in its recently passed copyright directive. 
At Article 15 is the provision of a ‘publishers' right’ to 
better ensure that publishers can negotiate a licensing 
arrangement with digital platforms. 

The ACCC report favours a code of conduct approach, 
rather than a licensing approach. We believe that if there 
is to be a Code of Conduct it should be administered 
by the ACCC, and have made submissions to this effect. 
The Government has embraced the final report and 
is now considering submissions from multiple parties 
before it develops regulatory reforms.

I’d like to express my thanks to our Board members for 
their commitment and dedication to the agency. I’d also 
like to thank CEO Adam Suckling, his team and the rest 
of the agency’s committed employees who have all 
worked to deliver the results outlined in this report.

While there is much to do and we must always move 
forward, there are good things to celebrate in this 
report, which I commend to you.

With every best wish,

Kim Williams


