
5 Annual Report 2018–19

Adam Suck
lin

gCEO’S MESSAGE

I believe that the Copyright Agency’s job is to stand 
up for you, our members, in a world that has been 
profoundly transformed by digital technology. We did 
this in FY19 by coming to contemporary licensing 
agreements, undertaking necessary legal actions to 
establish the value of digital content under our licences, 
investing in new 21st century digital systems and 
products, and advocating for modern policy settings 
in Canberra which support creators.

Over the year, we entered into agreements with a vast 
number of licensees including almost every school in 
Australia (covering 3.8m students), hundreds of private 
and not-for-profit colleges, the Commonwealth and 
every State and Territory Australian government bar 
one, hundreds of Australian businesses, and local 
councils across the country. Our licences allow these 
organisations to effectively conduct their business 
by providing access to an absolutely huge amount 
of high-quality content.

Over FY19, our revenue was around $150m and we 
paid-out close to $120m to publishers, authors and 
visual artists for the use of their work. This money 
makes a significant contribution to sustaining Australian 
storytelling. I am, for instance, regularly told by 
Australian publishers and authors that the money they 
are paid by the Copyright Agency, for the use of their 
works by large institutions, is critically important to 
sustaining their operations or practice. 

In order to sustain a fair return for the use of creators’ 
content, we are taking legal action against some 
licensees, including the university sector. As I have 
outlined previously, this dispute arises in many ways 
because of the profound changes driven by digital 
technology. We believe digital technology facilitates 
much greater use of valuable copyright material. 
We also believe it allows for the more effective 
measurement of the use of this material, to allow 
payments to members.

So, the case represents a critical investment in the 
future. It will set the framework for copyright licensing 
for our key licences for many years to come. 

In addition to these payments, through our Cultural 
Fund, we made project grants to a large number 
of writers, publishers, visual artists and cultural 
organisations. We supported many outstanding 

projects – it’s always risky to highlight just one! 
But I would like to applaud First Nations author Melissa 
Lucashenko, whose work Too Much Lip, written during 
her Cultural Fund Author Fellowship year, won this 
year’s prestigious Miles Franklin Literary Award. 

Over the year, we also continued to invest in new 
systems and processes, that are critically important to 
enabling us to efficiently pay members, and to improve 
the services we offer. The project includes upgrades 
to our finance system, our customer relationship 
management system, our works, rights and shares 
database and our member portal. In short, it covers 
all our major systems, and involves deploying new 
21st century, cloud-based technology.

We have also continued to advocate in Canberra for fair 
copyright policy settings that respect the rights of creators 
to set the terms of use of their material. We have worked, 
I am happy to report, very effectively with the Australian 
Society of Authors and the Australian Publishers 
Association on a number of great initiatives that 
highlight to policymakers the importance of copyright 
in sustaining Australian storytelling.

Our visual artist members too have been creating 
a buzz. Five First Nations artists from Mangkaja Arts 
Resource Agency in WA’s Great Sandy Desert teamed 
up with Australian fashion house Gorman to produce  
a fashion collection worthy of being hung in a gallery.

My sincere thanks to the Copyright Agency’s Board 
members for their hard work and guidance in 2018–19, 
and to all our executive team and employees whose 
expertise and commitment is so important to ensuring 
we deliver for our members every year.

All the best,

Adam Suckling
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