
 

MANAGER, BI & ANALYTICS 

 Exciting opportunity to lead 
 Sydney, CBD 
 Full-time, permanent position 

About the role 

This is an exciting opportunity for an experienced BI & Analytics Manager to join our 
operations team and leverage their knowledge and experience to shape a data driven 
future for Copyright Agency. 

You will head up a team responsible for providing reporting, data analysis, collection and 
insights to internal business areas, and proactively help the business to achieve their 
strategic objectives. The position is accountable for reporting, data and analytical requests, 
data collection and survey, and consulting and engaging with business partners to ensure 
all areas are well serviced. 

Duties 

Your typical tasks and duties will include: 
 Creating a high-performance culture through effective management and leadership; 
 Managing multiple projects and driving cross-functional initiatives; 
 Partnering with the leadership team to understand the business and develop 

appropriate analytics, reporting and visualisation solutions to meet their needs; 
 Actively promoting and practicing collaboration; 
 Playing a pivotal role in data governance, working with business partners to ensure 

correct reporting; 
 Challenging assumptions and improving business processes and procedures; 
 Continuously improving offerings and service to the business; and 
 Translating analytics into meaningful insights for leadership in an engaging way. 

 
About you 
 
The ideal candidate for this role will have the following skills and experience: 

 A tertiary degree in a quantitative discipline such us Mathematics, Statistics, 
Computer Science, Economics or another related field (highly regarded); 

 Extensive experience in a data-focused role providing business insights and 
recommendations from data sets; 

 Experience growing teams in mid-size organisations going though transformation; 
 A strong track record in developing actionable strategy for data and analytics 

teams; 
 Hands-on experience with delivering analytical and/or reporting solutions (clarifying 

requirements, scoping, resourcing); 
 Good working knowledge of SQL, data warehousing, dashboarding tools (such as 

Power BI); 



 Exposure to unstructured data sources/digital data collection/quantitative market 
research (highly regarded, but not essential); 

 Passion for all things regarding data; 
 A creative, imaginative and innovative approach; 
 Strong, engaging communication skills; 
 A highly service-oriented and collaborative approach; 
 A proactive attitude with commitment to ownership of tasks and responsibilities; 

and 
 A respect for Australia arts and culture. 

 
About us 

The Copyright Agency is an Australian not-for-profit organisation that represents over 
40,000 members across the publishing, media, visual arts, education and surveying 
sectors. We license copyright material so organisations can legally reuse content created 
by others, and be confident that creators are being compensated fairly for their work. We 
also manage the Resale Royalty Scheme for artists. The Copyright Agency’s Cultural Fund 
provides grants to organisations and individuals to help enrich Australia’s cultural life. For 
further information, visit our website: www.copyright.com.au.  

How to apply 

Please submit your application using our online recruitment system at 
https://copyright.elmotalent.com.au/careers/copyright/jobs. 

You will be required to provide your resume and a covering letter that addresses the 
criteria in the ‘About you’ section. Applications that fail to address the criteria in a covering 
letter will not be accepted. 

Applications close Friday, 1 March 2019.  

All applications will be treated with the strictest of confidence. 

Copyright Agency encourages applications from Aboriginal and Torres Strait Islander 
people. 

To be eligible to apply you must have an appropriate Australian or New Zealand work visa. 

Only successful applicants will be contacted. 


