
 

ACCOUNT MANAGER, LEARNINGFIELD 

 Full-time, permanent role 
 Newly created role 
 Remote working opportunity 

About the role 

LearningField is a world first digital textbook subscription service supported by the leading 
school publishers. It offers a new model of choice for Australian secondary schools, 
teachers and students, delivering curriculum-linked digital textbooks direct to student and 
teacher devices, and at the same time maximising returns for content creators and 
publishers.  
 
As a member of the LearningField team, reporting to the National Operations Manager, you 
will be responsible for all elements of account management of LearningField nominated 
schools, teachers, students and parents within your allocated territory. You will also be a 
voice of the customer inside the business and be responsible for retention, growth and 
advocacy from your nominated schools. 

Duties 

Some of your typical duties will include: 

 Managing the relationship of nominated operational schools through ongoing 
proactive contact and engagement 

 Retaining and growing existing accounts in conjunction with the Sales Consultant 
team 

 Identifying and developing growth and referral opportunities in operational schools 
 Achieving KPIs and retention/growth targets 
 Completing the implementation of our digital teaching and learning service in 

schools 
 Providing comprehensive training and support for teachers and students 
 Providing insights to schools to support optimal use of our digital teaching and 

learning service 
 Supporting technical troubleshooting in schools and supporting the technology 

function as required 
 Developing networks within schools and the broader segment 
 Promoting quality digital resources 

About you 

You are results focused with a proven ability to retain and grow existing customer 
accounts, as well as understand and communicate technical issues to non-technical 
stakeholders. You are focused and practised in account management and customer 
philosophy. You are highly motivated and have the drive to achieve and exceed targets. 



You are collaborative as well as autonomous. You have excellent communication, 
organisational and time management skills. You are innovative and understand the value in 
taking accountability. You are capable of creating reports using BI tools. You must be able 
to undertake work travel. 

About us 

The Copyright Agency is an Australian not-for-profit organisation that represents over 
40,000 members across the publishing, media, visual arts, education and surveying 
sectors. We license copyright material so organisations can legally reuse content created 
by others, and be confident that creators are being compensated fairly for their work. We 
also manage the Resale Royalty Scheme for artists. The Copyright Agency’s Cultural Fund 
provides grants to organisations and individuals to help enrich Australia’s cultural life. 
www.copyright.com.au.    

How to apply 

To apply for this opportunity please send a covering letter addressing the criteria in the 
‘About you’ section along with your resume to recruitment@copyright.com.au by Saturday, 
14 April 2018. 

All applications will be treated with the strictest of confidence. 

Copyright Agency encourages applications from Aboriginal and Torres Strait Islander 
people. 

To be eligible to apply you must have an appropriate Australian or New Zealand work visa. 

Only successful applicants will be contacted. 

 

 


