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ABOUT US
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he Copyright Agency has been standing up for
Australian creators for 40 years.
We are a not-for-profit and with our sister
organisation, Viscopy, provide licences to use copyright
material such as newspaper articles, books, images, art and
survey plans – particularly for the education sector, but also
for governments and businesses.
Fees are distributed to our member creators: publishers,
authors, journalists, poets, educators, photographers,
illustrators, visual artists and surveyors. Membership is free.
Since 2010, the Copyright Agency has also managed

the resale royalty scheme for artists which provides
a 5 per cent royalty on an artwork when it is resold,
if valued at more than $1000.
Our Cultural Fund supports the rich creativity of
Australian writers, artists, publishers and arts organisations.
The fund grants about $2m each year (1.5 per cent of
licensing revenue) to the Australian cultural community.
This includes skills development through mentoring and
training programs, digital initiatives and projects aimed
at developing new markets for our members’ works.
www.copyright.com.au

CHAIR’S REPORT
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A worthy celebration

I

feel like I often have loaded my Chair’s Report to
members with the anxieties and pressures that have
become part and parcel of managing the Copyright
Agency in a transformational era, but this year I have an
excuse to be more expansive and optimistic as I recognise
and celebrate our 40th birthday.
It must have been over 35 years ago when I was taken
to a rowdy, stimulating meeting of the APA by my then
Managing Director, Philip Harris of Pitman Publishing, where
some of the great Australian publishers stood and argued
loudly about whether or not the APA should put up money
– I think $10,000 – to ensure the future of the Copyright
Agency (then CAL).
The argument was won dramatically and, as a result,
writers and publishers have been fairly rewarded, earning
around a billion dollars as a result of that heroic start. The
business was launched to ensure the photocopier wouldn’t
kill investment of time and money in their craft – well, the
technology of unfair re-use has changed but the need for
equity has not.
Pitman Publishing has disappeared and many of the
protagonists, whose foresight about the value of secondary
usage was prescient, have retired or passed away, but the
Copyright Agency has established itself as a critical and
highly trustworthy part of the landscape.
In the year just completed we can say without fear of
contradiction that our members are highly satisfied with the
in excess of $100m distributed and the fact the Copyright
Agency continues to increase the speed with which we
manage to get our surveys completed and the money
distributed. It is a great success story and one where the
credit goes to the effort and ingenuity of the key staff, past
and present.
Of course, there are tensions, setbacks and threats, but
we need to remind ourselves how much the organisation

contributes to the Australian community by ensuring fair
payment for people willing to create and disseminate
books, journals and artworks.
Education remains central to our activity and it is no
coincidence that Australia has a robust and innovative
educational publishing and writing community. Our role
in the visual arts has grown over the last few years too,
with the Viscopy alliance and the resale royalty program
complementing our significant statutory payments to
artists, illustrators and photographers. Seeing Aboriginal
artists being well-rewarded in the first years under this new
scheme promises much for the future.
Our partnership with the newspapers and other media
ensures they too get fair reward for re-use in a climate
where every dollar counts, and this year we welcome
surveyors to our family after a more than ten-year battle
through the courts. We will be delighted to send them
their first cheques in the coming months.
Over the life of the organisation, the Cultural Fund
– another amazing piece of foresight by the founding
Directors – has grown in sophistication and confidence
and, under Brian Johns’ leadership, has mapped out
a visionary approach.
There is much to celebrate and much to be proud of in
the pages of this report. Happy Birthday to the members –
it is your organisation – and congratulations and thanks
to the staff from the Board.

Alexander (Sandy) Grant
Chair

Alexander
(Sandy) Grant.
Photo: Richard
Birch.
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$103m+

2013-14 AT A GLANCE

$2.4m in resale royalties
generated for Australian artists
Of the top 20 Australian artists earning royalties (to June 2014),
seven (35 per cent) are Aboriginal and six of those are women.
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$2.25m

The Copyright Agency has been
standing up for Australian creators

since

1974

Total Copyright Agency
members 28,375, up 1,643
Authors, visual artists, journalists, photographers,
illustrators, cartoonists, publishers and surveyors

back payment negotiated
for NSW surveyors
4

$129.3m revenue
and investment income
Operating costs as a proportion of revenue: 14.3%

publishers provide
amalgamated
textbook
content
on digital
platform
LearningField
Our customers
(licensees) are
from the education,
business and
government
sectors

in copyright fees paid
to content creator
members in 2013-14

$2.75m+ approved
by the Cultural Fund
to support arts and
literary organisations
and creators

CEO’S REPORT
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Delight, surprise,
inform, inspire

A

s author John Birmingham says: copyright is
a codification of respect for creators.
Our authors spend hundreds, sometimes
thousands of hours creating their work.
Talk to an author and you will discover some of those
hours are spent in the zone, a time of buzz and flow. Many
more hours are spent however in the grind. Revision after
revision, restructuring the work, responding to editorial
queries, changing points of view, honing and curating.
The same applies to the hours spent in the classroom by
so many of our educational authors – honing what works
for Aussie kids. Our Australian education copying licence
ensures teachers have access to near limitless sources of
inspiration, while creators, so often teachers, receive their
fair due for copying and sharing.
It is this revenue, distributed by the Copyright
Agency, that helps our publisher, author, artist, journalist,
photographer and surveyor members continue the great
cycle of creation. To continue to tap deep into the well of
creativity … to delight, surprise, inform and inspire us.
One digital innovation of 2013-14 is the Copyright
Agency’s ‘LearningField’. This digital textbook resource
is an industry solution developed with Australia’s leading
education publishers. The feedback from schools has been
genuinely positive – and the developments to come in 2015
will cement LearningField’s utility in helping teachers drive
learning outcomes.
Equally, our Reading Australia website is delivering
compelling teacher resources to educators – but
specifically for Australian works – modern and classic.
The Copyright Agency’s Cultural Fund has made it happen
and the platform is evolving in response to feedback from
the very teachers it was created for.
These two resources are good examples of how
innovative approaches to copyright can respect and

reward creators and deliver benefits to the Australian
education community.
Copyright is front and centre in one of the major issues
of our time – how do we relate to each other as digital
citizens? In other words, what do we expect in the way
of digital etiquette?
Do we expect conversations or shouting matches?
Are cyber trolls now part of life? Do we expect
acknowledgment, permissions and respect for other
people’s work or do we just consume it because we can?
Perhaps one of the most telling characteristics of our
online community is how we demonstrate respect for
those that delight, surprise, inform and inspire us.

Murray St Leger
Chief Executive

Murray St
Leger. Photo:
Richard Birch.
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OUR HERITAGE

Fight for creators’
rights still burns bright
The Australian creative
arts industry was blossoming
in 1974, yet authors’ and
artists’ rights weren’t being
protected and their work
was being copied frequently
without their permission.
The Copyright Agency
was formed to stand up for
creators and ensure respect
for their work.

F
Copyright
Agency CEO,
Murray St Leger.

6

Copyright
Agency’s first
CEO, Michael
Fraser, presents
an early cheque
to publishers
and authors.

orty years ago, an author and two fresh lawyers
stood on the ground floor of the University of New
South Wales library – one of the great temples
of intellectual property.
It was the same year that Graham Bond sang Farewell
Aunty Jack, The Mango Tree won the Miles Franklin Award
for author Ronald McKie, Peter Weir directed his first film
The Cars That Ate Paris and action-fiction writer Matthew
Reilly was born.
They watched the long queue of students waiting their
turn to use the latest technology: a photocopier. A great
beast of a thing, charging students a few cents a page,
it belched thousands of copies of someone else’s work,
someone else’s intellectual property.
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“More than $1 billion dollars has been distributed
to Australia’s creative community, providing
thousands of people with fair recompense for
the copying and sharing of their creative work.”

These three asked themselves ‘Who is standing up for the
creators of these works? Why aren’t the people who wrote
those books getting paid? Who is standing up for the authors,
the publishers, the journalists, the illustrators and the poets?’
When they knocked on the Vice Chancellor’s door to ask
him the question, he quickly dismissed them, denying any
wrongdoing. This galvanised them even further and they
started to build a case against photocopying in universities.
In his book Realising the Vision: A History of Copyright
Agency Ltd 1974 – 2004, Peter Meredith writes that “The
authors and publishers were up against a determined
educational bureaucracy addicted to unlimited free copying
without permission.”
The “Three Musketeers”, as they came to be known,
were Gus O’Donnell, Peter Banki and David Catterns. They
registered the not-for-profit Copyright Agency (then known
as CAL) in May 1974 as the first legal case, the Moorhouse
Case, asserting universities were responsible for the
photocopying, was launched in the NSW Supreme Court.
The case was a qualified success for the team but it was at
a later High Court appeal that the real victory came: the High
Court confirmed that the university had authorised an illegal
act in allowing a story from Frank Moorhouse’s book,
The Americans, Baby, to be photocopied.
Meredith writes that, along with Moorhouse, “The agency
signed up a small coterie of high-profile authors, including
Tom Keneally, Tom Shapcott, Peter Carey, Judith Wright and
others, to add weight to negotiations it was initiating with
educational institutions over photocopying fees.
“But the institutions refused to come to the party. To
many people, the notion that educational bodies, whose
raison d’etre was intellectual activity after all, should be
reluctant to accept that creators of intellectual work might
have some rights over their creations seemed paradoxical
in the extreme.”
It took more than ten years of further litigation and
negotiation before the first cheque was received by the
Copyright Agency Limited in July 1985. It was for $16.10
and came from the NSW Association of Independent
Schools. Needless to say the company’s overdraft
remained in place. In 1986, however, the agency
received a $14,228 payment from Macquarie University
– and after that everything changed.
Since then, more than $1 billion dollars has been

Laurie Muller and
Tom Keneally at the company’s
first major distribution.

Copyright Agency
founder Gus O’Donnell.

Then Board member Blanche
d’Alpuget and author Donald
Horne at the first distribution
event in 1989.

Copyright Agency
founders David Catterns
(left) and Peter Banki.

distributed to Australia’s creative community, providing
thousands of people with fair recompense for the copying
and sharing of their creative work.
More than a billion and a half pages are copied in
Australia’s schools and universities each year.
However, while there has been a greater recognition
of the need to pay content creators for the use of their
work, the changing digital landscape means the Copyright
Agency still has a significant role to play in protecting
creator’s rights and developing innovative content licensing
solutions for its members.
“More than ever, there is a need for someone to keep
standing up for the creators, to ensure their voice is heard
by policy makers and institutions, and ultimately to protect
the very foundation of our culture – creativity,” Chief
Executive, Murray St Leger says.
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OUR ENVIRONMENT

“Introducing American ‘fair use’ to replace our
Australian system of fair exceptions will simply
diminish creators’ incomes.” Murray St Leger
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A fair system respects the creator
Advocating for creators’ rights has never been more
critical as consumer habits evolve with digital technology.

I

n this period of rapid technological change, the impacts
of society’s increasing online activities have given rise
to important discussions which could fundamentally
shift the way copyright is enforced in Australia. Copyright
Agency | Viscopy is fully engaged in these discussions
through direct and indirect advocacy for creators’ rights.
The Australian Law Reform Commission’s inquiry into
Copyright and the Digital Economy began in June 2012
and was finalised by November 2013. The final report was
tabled in Parliament by Attorney-General George Brandis
on 13 February 2014.
On tabling the report, Senator Brandis said: “It is the
Government’s strong view that the fundamental principles
of intellectual property law that protect the rights of
content creators have not changed, merely because of the
emergence of new media and platforms. The principles
underlying intellectual property law and the values which
acknowledge the rights of creative people are not a function
of the platform on which that creativity is expressed.” Senator
Brandis also promised to introduce measures to curb online
infringement, and to simplify the Copyright Act.
In the report, the ALRC recognised the benefits of the
education statutory licence for both users and creators of
content, and recommended it be retained. This was a shift
from the Commission’s position in its June 2013 discussion
paper and was due to the volume of submissions received
from authors, artists, publishers, surveyors and teachers
opposing any changes and reinforcing its enormous value.
Schools and universities copy and share more than a
billion and a half pages of content a year, paying a simple,
flat licence fee which is then returned to the creators of
the copyright material.
Controversially, the ALRC recommended a broad new
exception, similar to the Fair Use doctrine of the United
States. This recommendation is of concern to Copyright
Agency | Viscopy’s members largely because it is so broad
that its application would allow large-scale online use of
creators’ works and undermine the ability of creators to
earn income from their work.
As Copyright Agency | Viscopy’s Chief Executive Murray
St Leger said “Introducing American ‘fair use’ to replace
our Australian system of fair exceptions will simply diminish

creators’ incomes. The proposed exception would risk
reducing, rather than promoting, continued investment
in content creation for Australian students and teachers,
as well as innovation in this digital economy.”
“Australia’s creators and publishers see the effects
of similar exceptions in other countries – such as Google’s
digitisation of millions of books in the US without fair
compensation to authors, and the significant reduction in
licensing for education resources in Canada. This would be
detrimental to the future development of creative content
whilst increasing uncertainty and possible litigation.”
Since the new financial year, the Australian Government
has sought comment on proposed changes to reduce
online piracy. These include considering whether systems
in place overseas, such as sending warning notices to
infringers and blocking access to foreign pirating sites,
should be implemented here.
Copyright Agency | Viscopy supports the Government’s
initiative in this area and made a submission to the public
consultation on 1 September 2014. The submission
suggested a system somewhat similar to the US Copyright
Alert System as a guide for future reform.
Murray St Leger said, “We look forward to continuing
our active engagement on this issue with the Government,
the creative industries and consumer advocacy groups,
to ensure a fair, world-leading and forward-thinking solution
to piracy can be developed.”

Digital Content Guide
ARIA CEO Dan Rosen and Actors’ Equity President, Simon Burke,
launched Australia’s first Digital Content Guide (digitalcontentguide.
com.au) on Tuesday 5 August. Research by UMR in December
2012 showed the majority of Australians believe creators should
be paid for their work, whether it’s released physically or digitally.
The online guide offers consumers easy access to licensed online
entertainment services in a bid to combat copyright infringement.
digitalcontentguide.com.au
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INTERNATIONAL

The rise of digital etiquette
Across the world, organisations like the
Copyright Agency | Viscopy are being
forced to fight for creators in policy
forums, courts and parliaments.

C
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Book cover
courtesy Scribe
Publications.

opyright is a codification of respect for creators. The
idea that artists should be paid for their work is part
of an emerging global digital etiquette that more
and more people are prepared to put their hand up for.
As US author Chris Ruen has said, the idea that artists
should be paid for their work should not be controversial
in 2014: “No one is entitled to non-consensual ‘free’ labour
from artists…”
A number of controversial court cases continue to
challenge artists’ rights. In the US, there was a finding
in favour of Google in the notorious case of Google’s
digitisation of books (now on appeal), and a finding for
the artist Richard Prince in relation to his ‘appropriation’
of Patrick Cariou’s photographs. Cases like these have
fuelled vigorous academic debate in the US about the
expansion of the application of fair use by the courts.
Prominent US academic Jane Ginsburg published an
important paper ‘Fair Use for Free, or Permitted-but-Paid?’,
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“No one is entitled to non-consensual
‘free’ labour from artists…” Chris Ruen

arguing for a middle ground between the ‘all or nothing’
outcomes of fair use cases.
In Canada, there was continuing uncertainty and
disputation because of copyright amendments in 2012
which extended the ‘fair dealing’ exception to education.
The consequences have included loss of revenue for
authors and publishers represented by the Copyright
Agency’s Canadian equivalent, Access Copyright, as
previous licences to use content have not been renewed.
Oxford University Press’s K–12 publishing division closed
in the wake of the changes.
The industry has been proactive in developing solutions
to curb online infringement globally, including agreements
in the US and UK between online service providers
and content creators: the US Copyright Alert System
(implemented in early 2013) and Creative Content UK
(launched in July 2014).
The UK Copyright Hub launched an online licensing pilot

in July 2013 with industry and government support.
The European Commission launched a review
of copyright in December 2013, receiving more
than 11,000 submissions. The public consultation
paper invited views about online use of content
(such as linking and downloading); private copying;
photocopying; and fair remuneration to authors.
A report is expected later this year.
In the United Kingdom, the Government conducted
a consultation about ‘orphan works’ in the lead up to
a new licensing scheme for such works. There were
also amendments to UK copyright law. These included
provisions about using copyright material for research,
text and data mining, education, archiving and relating
to people with disabilities. In Australia, most of these
activities are already covered by special exceptions.
In the US, Congress is conducting a similar review
following testimony from the US Register of Copyrights.
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OUR MEMBERS
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Copyright payments a
‘psychological handshake’
Teacher and author Ian Bull is inspired
and motivated by sharing ideas.

I

f you enjoy what you’re doing, then it’s not like going
to work, says maths teacher and author Ian Bull.
Ian has been teaching for 40 years in Melbourne
and his instinct for sharing ideas and learning from
others led him into writing texts, along with his passion
for ‘Royal Tennis’.
“I play the ancient form of tennis made famous by
Henry VIII at the Royal Melbourne Tennis Club – and was
a world champion in the over 50s at Queens in London
and also here. It was there I met a player who had
worked at Nelson Publishing who was starting up his
own publishing business.
“My first books were called Revision and Practice,
published by Phoenix Education, for Years 7, 8, 9 and
10 students. It was a profile of my teaching notes with
examples. So if a child had been away and missed
classwork, they could quickly catch up on what they’d
missed,” says Ian.
That was 20 years, 30 books and several publishers
ago, and the still-fervent teacher is continuing to write.
He’s currently working on a new Senior Maths book for
publishers Pearson and says his wife chides him for being
‘in front of the computer’ yet again.
“I’m pretty quick to put my hand up to share ideas,”
he says. “Then I also get lots of ideas from others.”
Technology’s transforming influence in the classroom
is what keeps Ian’s ideas fresh. “I am always looking at
the technology and seeing how I can use it to best effect.
You still have to underpin what you do with all the core
concepts, but it’s what keeps my mind going,” he says.
That, and regular payments from the Copyright Agency.
“I am very aware and very grateful for those payments,”
he says. “There are two aspects to it. One, it’s like a
psychological handshake – a pat on the back to say
someone appreciates what you’re doing. It’s recognition
that’s absolutely brilliant.”
He recalls a time as Head Teacher Maths at Melbourne
High, that he was interviewing a teacher for a job. “She had
a folder of the work she would be using in the classroom
and in those plastic inserts was all my stuff – and I said,
that’s looking OK by me!” The photocopying was a
recognition that his work was respected and highly regarded
– but also that he would earn some return from that.
The second aspect is the added income which has
enhanced Ian’s teaching practise even further. “I use it
to buy journals, computers, software and add to my own
private library. It’s nice to go back and revisit the older maths
texts from say 30 or 40 years ago, because very often these
older perspectives are not fashionable anymore,

but sometimes the good things have been lost too.”
Royal Tennis is an example of this – “it’s like hitting a
cricket ball with a tennis racquet over a net and up onto
a sort of roof, called a penthouse,” he says. “There’s quite
a bit of etiquette – do’s and don’ts to prevent injuries.”
In terms of maths methods, “Lots of things are still valid
and I can repackage those ideas and present them in a new
way. Publishing gives me a forum to represent things from a
number of decades and the new teachers’ response is ‘Oh
wow’, these are really interesting concepts and approaches.
“Having decades of experience is what it’s about and
passing that information on.”
“We [teachers] can tend to get a bit insular, because we
are focussed on the needs of the school and the students.
But unless you are looking outside, you don’t get a feel
for what’s out there…also there’s less time to do that.”
Ian now teaches at St Kevin’s College in Melbourne
across Grades 6 to 11 as well as running the Gifted and
Talented Programs for Years 7 and 8.
So does having a maths brain help with Royal Tennis?
“I think possibly there’s a slight advantage with calculating
the angles,” he says cheerily.

Author and
teacher Ian Bull
with some of his
maths texts.
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BUSINESS PARTNERSHIPS

Tailored licences welcomed
With digital sharing more commonplace than
ever, copyright compliance in commerce has
become the new benchmark business standard.

I

14

n the age of social media, the reputations of businesses
are more precarious than ever. With consumers
empowered like never before to make their grievances
felt en masse, businesses are looking for every opportunity
to build trust and credibility.
The Copyright Agency’s commercial licensing team is
helping business to hit the highest benchmark of digital
citizenship with tailored copyright licences.
Director of Commercial Licensing, Ross McCaul says,
“For business, getting a licence should be an easy,
transparent process.”
“That’s why we have developed a click-through
permissions process and copyright licences tailored to the
needs of specific industries,” McCaul says.
To deliver quality outcomes, businesses want to be able
to quickly access and use information from a wide variety
of sources including textbooks, websites, newspapers and
journals.
The Copyright Agency provides licensing solutions to
a multitude of business sectors including pharmaceutical
companies, law firms, engineering firms and PR agencies.
In the past 12 months, the Copyright Agency’s
commercial licensing team has developed partnerships
with the Law Society of NSW and the Public Relations
Institute of Australia Registered Consultancies Group,
to develop tailored licensing solutions for these contentreliant industries. This has resulted in a doubling of new
commercial licensees.
The RightsPortal, www.rightsportal.com.au, established
in 2010, brings users and creators of published material
together by offering a convenient online system for
purchasing, clearing and licensing the rights to re-use
text from newspapers, journals or books.

The website launched with four foundation publishers:
Fairfax Media, News Limited, APN News & Media, and
Bauer Media Group, who agreed to license their content.
Revenue generated by the portal increased 28 per cent
in 2013-14. Links to the RightsPortal have been integrated
across Fairfax and News Corporation’s online mastheads
and the publisher, Architecture Media, recently signed
up to grant permissions to its content via the RightsPortal.
At the same time, the agency, with the mandate of its
members, has pursued copyright infringements through
its enforcement process.
In the year to June 2014, Copyright Agency settled 31
cases of copyright infringement on behalf of newspaper
publishers against companies in the following sectors:
• Public Relations
• Property
• Financial Services
companies
• Mining/Resources
companies

•
•
•
•

Local Government
Legal
Industry Associations
Pharma/Biotech
companies

These settlements resulted in more than $589,000 for
newspaper publishers, comprising more than $300,000
in fees for articles used without permission and more
than $280,000 in annual copyright licensing revenue
for future use of content. Eighty per cent of the infringing
companies bought an annual copyright licence as part
of the commercial settlement process.
The commercial licensing team is currently investigating
approximately 500 copyright infringement matters worth
more than $4 million.
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SWAAB removes a barrier
to client communication

As a partner specialising in intellectual property
law at medium-sized firm Swaab, Matthew Hall was
well aware of the implications of copying and sharing
articles within and outside the practice.

“I

t was a concern,” he says. “There was quite
a bit of reproduction done which is ancillary
to our work as lawyers but that is not for the
purpose of legal advice and so not covered by fair
dealing. There might have been things reproduced
which were subject to copyright. People, including
lawyers, often don’t know how copyright is applied.”
Copying and sending newspaper, magazine or journal
articles to clients, to keep them abreast of changes to
their industry, was a common occurrence. “It’s part of
value-adding for our clients,” says Hall. “But it can be an
infringement of the Copyright Act, especially when it’s
not being done as part of providing legal advice.”
Modern technology provides for ease of cutting,
pasting, scanning and emailing information and the
volume of sharing has increased as fast as technology
has – both internally and externally.
However, a change in technology doesn’t mean that
copyright holders’ rights are foregone. “To remove the
issue and avoid any potential infringements through an
audit, we decided to take out a copyright licence from
the Copyright Agency.”

The licence is a simple and easy mechanism to
ensure that copying and sharing at Swaab can take
place freely.
“It adds a certain amount of professionalism to
our firm. We are practising what we preach and there
is a safety in knowing our practises are reaching
a benchmark in copyright compliance.”
Added to that is the practicality of being able
to access a diverse range of material.
“With the increasing advent of paywalls online,
access was becoming more limited. Then there was
a propensity to scan hard copy articles and send them,”
Hall says. “With the Copyright Agency licence, it’s one
less headache and the removal of a barrier to client
communication. It’s just a lot easier.”
Swaab has used the acquisition of the licence
as an opportunity to raise awareness and increase
understanding about using copyright works within their
business. This involved providing a series of ‘risk tips’
to all staff together with a number of training seminars
conducted by the Copyright Agency about the licence
and its benefits.

Photo
courtesy
of SWAAB.

15

EDUCATION

LearningField
puts students front
and centre
A world-first innovation
by Australian publishers is
delivering real results for
students and teachers.

P

ut yourself in the shoes of a teacher trying to capture
the best for their students in digital education. The
knowledge century is a crowded place for content.
Australian education publishers have joined with the
Copyright Agency to provide a platform for publishers to
get their hard-earned creative content in front of the class.
“We’ve done it in a way that makes teachers lives easier
and tracking the progress of individual students a reality,”
says LearningField’s director Ben Heuston.
Copyright Agency’s digital textbook initiative
LearningField, which launched in 14 secondary schools
at the beginning of the year after a 2013 pilot, has quickly
become an essential tool for teachers and students.
“Schools have been transitioning to the digital
environment for many years but that has come with a
certain amount of trial and error and its own challenges,
such as students having to remember multiple passwords,
technical incompatibilities, poor IT support and things just
not working.
“The Copyright Agency wanted to work with its key
stakeholders to deliver a digital solution which helped both
its customers – schools, and its members – publishers.
“By keeping LearningField simple to use but, at the
same time, a rich resource of texts across year-levels and
subjects, we have created a world-first solution for schools
– and the empirical evidence supports that.”

16

LearningField
in use at
Melbourne’s
PEGS and
St Patrick’s
Ballarat.
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“The magic is that students get a complement
of texts for every single subject.”
Penleigh and Essendon Grammar School Vice Principal, Nina Bilewicz

A springboard to the future
For a single subscription fee, LearningField allows Year
7-12 students to use multiple digital textbooks per subject
in a searchable format, linked to the Australian and state
curricula. Teachers and students can also collaborate
using LearningField’s note sharing and discussion tools.
LearningField’s original publishing partners, Cambridge
University Press, Pearson, Oxford University Press,
Jacaranda (Wiley), have been augmented in the last 12
months with Cengage Learning, Macmillan Education,
Insight Publications, Helleman Books, PCS Publications
and James Goold House Publications.
Feedback from schools has been extremely positive,
especially for LearningField’s exceptional customer service
and rapid response IT support. “We have worked very hard
to ensure schools are given all the support they need both
before the introduction of LearningField and also during
its ongoing use. We provide training to teachers and have
a very high score for the speed of response to flagged IT
issues,” Heuston says.
Plans to enhance LearningField’s capabilities for the 2015
school year are well advanced. Teachers will be able to
access data about how students are using LearningField,
such as when they have opened a text, and how they use
the collaborative note-taking and group discussion features.
“This will assist teachers to track student engagement with
the aim of improving outcomes,” says Heuston.

Penleigh and Essendon Grammar School (PEGS) in
Melbourne adopted LearningField in February 2014.
The school’s Vice Principal Nina Bilewicz (pictured)
is an enthusiast: “The magic of LearningField
isn’t that students can carry their textbooks in a
lighter form, or that students have all their textbooks
in one place…the magic is that students get a
complement of texts for every single subject.”
PEGS History and English Teacher Tom Ruttkay says
the school focuses on student-centred learning
and high-order thinking skills. “The ’net’s a big
challenge, because obviously [students are] always
looking for the easy way out, using things like cut
and paste, Wikipedia and Yahoo Answers – it’s not
the answer. LearningField has become an absolute
bonus because it’s made the internet and that
research so much easier to navigate.”
Ruttkay says with LearningField he can divide
his class into five groups, give each of them a
textbook on a particular topic, have a nominated
spokesperson from that group give feedback,
then look for common threads, and have a class
discussion. “That provides a springboard for us
to move forward”.
learningfield.com.au
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Teachers rediscover our stories
Copyright Agency’s Reading Australia website
makes the case for local stories to be taught in schools.

I

nsight is arguably what makes us human.
Part of that begins with a perspective of our own
nation’s experiences, our stories if you like.
These stories were not being told in our schools and
universities – or at least not to the extent you and I might
expect – and Copyright Agency Director Brian Johns
asked why.
“One reason is that some of our national literary treasures
are simply out of print,” Brian Johns says. But that was not
all of the story.
“Of more importance was that the resources to help
teach around our national campfire were not always up
to scratch.”
So Brian Johns and the Copyright Agency sought to
identify our stories (up stepped the Australian Society
of Authors) and develop resources of such a quality that
teaching them was not just easy, it was compelling.
Copyright Agency’s Reading Australia website is the
result. Through the provision of high quality curriculumlinked resources, created by teachers for teachers, the
Copyright Agency wants to make the case for tapping into
the rich heritage of Australian stories, past and present.
It has committed $1 million to developing the site from its
philanthropic Cultural Fund.
The site features a list of 200 Australian works including
fiction, non-fiction, poetry and opinion. It went live in
September 2013 and, with the support of our teacher
association members and partners, has grown its audience
continuously with more than 34,800 users to June 30 2014,
accessing 138,980 page views.
To June 30, 22 teacher resources were available for 10
primary books and 12 secondary books. These are enhanced
with essays by high profile authors, synopses of the books
and links to related articles, videos and other information.
By early next year, resources will have topped 100.
In a recent Copyright Agency survey, 200 teachers rated
the quality of resources as either “quite high” or “very
high”, while 87 per cent said they were more likely to teach
the books featured on Reading Australia because of the
teaching resources.
Meanwhile, university teaching faculties have found the
site useful for Bachelor of Education students.
Associate Professor Alyson Simpson, from the Faculty of
Education and Social Work at the University Of Sydney, says
“We use books identified on Reading Australia to model the
way those texts can be taught in the classroom. Specifically
we have been teaching using the texts Five Times Dizzy
by Nadia Wheatley, Little Brother by Allan Baillie and Libby
Gleeson’s The Big Bear.
“Reading Australia is like a safety net, especially for
students who haven’t read much before. The standard
of resources provided on the site, which encourage pre-

service teachers to build their capacity to mine a high
quality text – one that has taken years to write – is so
useful. It makes the literature the driver of the learning.
But, as well as that, teachers can cherry-pick across the
resources on the site so they will be five steps ahead
of where they were before.”
The website’s ‘First 200’ book list was selected by
the Australian Society of Author’s Council and that list
will be further enhanced in the next 12 months with 20
new illustrated titles for junior primary students.
Some of the books teachers are rediscovering
include new classics, such as Oscar-winner Shaun Tan’s
The Arrival and Jeannie Baker’s Mirror, as well as old
favourites such as Miles Franklin’s My Brilliant Career
and Ruth Park’s Playing Beatie Bow.
For primary teachers, resources are available for Libby
Gleeson’s The Great Bear, Allan Baillie’s Little Brother,
Seven Little Australians by Ethel Turner and many more.
Many high-profile authors and artists, such as David
Berthold, Melissa Lucashenko, Malcolm Knox and Alice
Pung have also written ‘personal response’ essays about
the secondary books.
In response to the resource, one teacher said: ‘I like the
relevance of the resources. They are very contemporary
and challenging for many of our students in the secondary
school. The easy-to-find digital links are fantastic for many
time-poor teachers who would love to research more to
make their lessons more relevant but just do not have the
time to do it. The resources are also great for us in regional
and rural areas where our students often lack exposure
to quality texts’.
www.readingaustralia.com.au

Shaun Tan
at work and
his book, The
Arrival, which
is featured
on Reading
Australia.
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CULTURAL & CAREER FUNDS

Backing innovation
in teaching and the arts

Giving back to creators has been the motivator of the
Copyright Agency since its beginnings 40 years ago.

T

he agency’s Cultural Fund and Career Fund were
established with the same motive. Chairman Sandy
Grant says, “We can’t provide copyright fees to
everyone, but we can support the creative community by
giving 1.5 per cent of annual revenue back to creators and
organisations.”
More than $17.5m has been provided to the creative
community since the fund began and in the last five years
more than 400 projects have been approved, with more than
260 individuals receiving grants from the Career Fund. The
majority of funding benefits writers and artists, with community,
cultural, and educational institutions also well represented.
Developing the Reading Australia website to encourage
teaching of Australian literature is one of the major
projects of the Cultural Fund in recent years (see the
previous page for further details), while the NSW Premier’s
Copyright Agency Creativity and Innovation Scholarship,
worth $15000, ensures an outstanding teacher can take
their classroom practice to the next level.
The 2013 scholarship was won by science teacher

Teacher
Nicolette
Hilton.

Nicolette Hilton, who travelled to Saskatoon, Canada,
Hamilton in New Zealand, Adelaide and Sydney to study
the intersection of Indigenous culture and science teaching,
examining how innovative educators prepare and present
culturally-responsive curriculum materials for schools.
“The scholarship has meant I’ve had the opportunity to
meet some of the world’s leading educators working in this
field. It’s been an amazing experience and really changed
my whole perspective on the need for immersive education
in this area.”
One of the New Zealand educators Nicolette met was the
highly-respected Dr Mere Berryman. An associate professor
at Te Kete Ipurangi (the Ministry of Education), Dr Berryman
works with schools that have significant populations of
Maori students.
“Her studies have identified that Indigenous students
don’t want to be ‘told’ who they are but rather ‘discover’
who they are and that the whole school needs to be
culturally responsive to get the most benefit for students
and the community.”

Cultural Fund expenditure by type 2013-14
Education/Training/Workshop
Digital Development
Cultural Exchange
Conference/ Symposium
Residency/Fellowship
Prize/ Award
Other
Individual / Career Development
Mentorship
Festival/Event
Journal/ Review
$K

$100K

$200K

$300K

$400K

$500K

$600K

$700K
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$900K
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Extending an artform
For printmaker and tattooist Alexi Keywan, securing
a Career Fund grant created something of a perfect
storm that will see her taking off to Rome in 2015.

A

lexi Keywan was working and living in
School which then turned into a temporary
Lismore when she heard she would
teaching position.
receive $1500 from the Career Fund
She also applied for a scholarship program
to travel to San Francisco for a week-long
offered by the William Fletcher Foundation. From
photogravure workshop at renowned printmaking
64 applicants, Alexi was chosen for the three-month
workshop Crown Point Press – a dream she had
scholarship at the British School of Rome in April 2015.
harboured since art school. “The workshop is taught
“I’m sure I jumped up and down and screamed
by master printers, the likes
when I heard the news.
of which are not currently
I was already quite happy
available in Australia,”
to have made the final
Alexi says.
three, as that ensured
Photogravure is a photoa trip to Arthur Boyd’s
mechanical process where
Bundanon. This is
a copper plate is coated
just fantastic.
with a light-sensitive gelatin
I am provided
emulsion which has been
Alexi Keywan
with an apartment
exposed to a film positive,
and studio space
and then etched, resulting
in Rome and will
in a high quality “intaglio” print that can reproduce the
focus on drawing, painting, collage and
detail and continuous tones of a photograph.
printmaking. My work will be included in
Alexi, who previously taught at the National Art
an exhibition alongside other scholarship
School, is constantly extending her practice and this
recipients.”
also led to her apprenticeship as a tattooist.
She says her Career Fund grant has
“Printmaking and tattooing have a significant history
generated “an incredible domino effect
in Japan. In earlier periods, tattoo designs were taken
which has been absolutely fabulous”.
from woodblock compositions as the line and colour
lent themselves well to traditional ‘tebori’ tattooing.”
During the intensive course, Alexi created three
‘plates’, which yielded a limited edition of three prints
each (one of which she has already sold) and learned a
complex process of using 6gsm Japanese tissue paper
which picks up “the beautiful, fine details in the etching
to create a richer looking image.”
She describes Crown Point Press’s director and chief
printmaker Kathan Brown as hands-on and engaging.
“Being with Kathan and the other master printmakers
was inspiring and encouraging,” she says. “Printmaking
is often thought of as the bastard son of other art
forms – that it’s a reproduction instead of an art form in
its own right. For me, this experience celebrated and
confirmed printmaking as an artform in its own right
– it was incredible.”
Alexi’s practice centres on urban or industrial
images and her three plates reflect the
streetscapes, tram lines and silhouettes of San
Francisco. Since arriving back in Australia, the
artist has relocated to Sydney as she was offered
a residency and exhibition at Sydney Grammar

“Printmaking is
often thought of as the
bastard son of other art
forms.”

Artist Alexi
Keywan and
a proof of her
work Ballad
of silence.
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VISUAL ARTS

Royalty right
protects livelihoods
Visual artists are benefiting
from targeted initiatives.

A

ustralia has a vibrant visual arts sector and
Copyright Agency | Viscopy generates income
for artists through the resale royalty right,
commercial licensing and educational (statutory) licensing.
As well as providing income, we support Aboriginal and
Torres Strait Islander artists in practical ways through our
education program.

Resale royalty scheme

A welcome reward
Prominent senior Blacktown Aboriginal artist, Danny Eastwood,
pictured, is pleased to receive regular royalties through copying
of his works in educational institutions and by the government.
Mr Eastwood believes that the fees he receives are needed to
provide economic support for many Aboriginal artists and to stop
artists from being ripped off.
“There is a strong need for this educational work with Aboriginal
and Torres Strait Islander artists so that they are supported, know
about their rights and understand how to become economically
empowered through the resale and licensing of their artworks. The
Copyright Agency l Viscopy is doing an excellent job in delivery.”
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Now in its fourth year, the visual artists’ resale royalty
scheme continues to assist Australian artists to financially
benefit from their artwork beyond the first sale. By the end
of June 2014, the scheme had generated over $2.4 million
in royalties from more than 8,900 resales, benefiting more
than 910 artists. Each year, the number of artists receiving
royalties continues to gather pace, with 2013-14 achieving
over 30 per cent growth compared with the previous year.
The spectrum of artists receiving royalties through the
scheme is diverse and spread across artists at all stages
of their careers, from emerging to senior – remote to
urban – and includes many Aboriginal and Torres Strait
Islanders. Since the scheme began in mid-2010, 66 per
cent of royalties have been paid to Aboriginal and Torres
Strait Islander artists and over 65 per cent of these artists
live in the Northern Territory. Eighteen per cent live in
central Australia, either in South Australia or Western
Australia. Eighty-nine per cent of the artists who have
received a payment are living. Of the 50 artists who
have received the most money under the scheme,
26 are Aboriginal or Torres Strait Islander.
“This data highlights the extraordinarily rich talent and
market recognition of Aboriginal artists, many of those
based in the Northern Territory. It is worth noting that more
income been generated for artists than was projected
at this stage of the scheme, and Aboriginal and Torres
Strait Islander artists are greatly benefiting from it,”
Chief Executive, Murray St Leger, said.
In June 2013, the Australian Government’s Ministry
for the Arts commenced a review of the scheme. The
review process included stakeholder meetings between
government officials, artists and art market professionals.
A discussion paper was published and submissions from

ANNUAL REVIEW 2013-14

Since July 1, 2012,
Copyright Agency |
Viscopy has delivered
services to the following
communities:

interested parties were invited. More than 75 submissions
were received by the Ministry for the Arts from art galleries,
dealers, art centre managers, artists and organisations such
as Arts Law, Australia Council and others. The submission
from the National Association for the Visual Arts (NAVA)
contained responses from 415 artists and an associated
petition contained signatures from more than 3,600 artists
who overwhelmingly supported the continuation of the
scheme. A report reviewing the resale royalty scheme
is being finalised. An announcement is expected to be
made in the coming months.

Indigenous education program
The Aboriginal and Torres Strait Islander visual arts
market currently generates $400 million per year and,
according to the Australia Council for the Arts, there are
approximately 13,000 practising Australian visual artists1.
Of those approximately 5000 are Aboriginal and/or Torres
Strait Islander2.
Education is a vital component of our service delivery
to Aboriginal and Torres Strait Islander artists. It provides
artists with practical skills for the protection of the rights
in their artwork, both now and into the future.
In 2013-14, the Indigenous Education Program was
delivered in seven states and territories, with information
provided to more than 1000 artists through 20
presentations, and to many more through participation
at industry events. Artists receive information about
copyright, the resale royalty scheme, licensing, wills,

Indigenous cultural
intellectual property rights and
the Copyright Agency’s grants program,
the Cultural Fund.
Two new events in 2013-14 extended
the reach of the program even further:
the presentation to remote artists who are
not working through art centres; and the
Aboriginal Financial Literacy Services meeting,
both held in Alice Springs.
The first group are artists who are active in the art
market, yet without an art centre connection, are difficult
to reach. Given their market activity, it is very important
that they know about their rights.
The second presentation was to a group of financial
literacy educators that visit artists in their remote
communities. They will now include information about
resale royalty and licensing in the ‘money story’ they
regularly deliver.
Australia Council Submission, 2013 Review of the resale royalty
scheme, August 2013
2
Senate Committee Report: Indigenous Art – Securing the
Future, Australia’s Indigenous visual arts and craft sector 2004-7
1

For more information on our licensing services for
visual artists’ see the Copyright Agency l Viscopy
Annual Review for Visual Artists.
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JOHN FRIES AWARD

Artists stretch
imaginations

Award curator
Sebastian
Goldspink at
the exhibition
opening.
2014 John
Fries Award
winner, This
Endless
Becoming 2013
(James Lunney
and Lily Paskas)
by Bridie Lunney.
Photos: Tim
Levy. All works
licensed by
Viscopy.
Page 1:
Tim Bruniges
with his highly
commended
work, Mirrors,
2014.

In 2014, the John Fries Award was renamed, transitioned
to a new gallery space and received 546 entries from
Australia and New Zealand, a record in its fifth year.

C
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onsidered a premier award for emerging artists
in Australia, the award’s guest curator for two
consecutive years, and also 2014 judge, Sebastian
Goldspink, said “The breadth of mediums in the award put
it at the vanguard of emerging art.”
Melbourne artist Bridie Lunney won the $10,000 award
for her work, This Endless Becoming, which incorporated
sculptural and performance components aimed at disrupting
the architectural elements of the white cube space.
Artists Tim Bruniges and Kate Scardifield, both from
Sydney, were also acknowledged with high commendations
for their works, Mirrors and Garland.

More than 300 people attended the opening
exhibition launched by Artspace’s Alexie Glass-Cantor
at new venue partner UNSW Galleries on 12 August.
The award is sponsored by International Art Services,
10 Group, Little Creatures and Small Acres Cider.
The award is donated by the Fries family in memory of
former Viscopy director and honorary treasurer John Fries.
Judges for the 2014 award were: Sebastian Goldspink, Alexie
Glass-Kantor, Jess Olivieri, Kath Fries and Megan Cope.
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Kate
Scardifield
with her highly
commended
work, Garland,
2014.
Lolly Creek,
2013 by finalist
Beryline Mung.

Finalist
Juz Kitson’s
Changing Skin,
2013.

Winner
Bridie Lunney
with the prize’s
benefactor
Vivienne Fries.

Finalist
Julian Day’s
Requiem, 2012.
Photos: Tim Levy.
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MANY THANKS TO AUSTRALIA’S
TEACHERS AND LIBRARIANS FOR
SUPPORTING OUR NATION’S AUTHORS
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